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Dear Readers, 

“The further you read, the deeper you learn, and the more you learn, the smarter you’ll be” 

The editorial team reaches out to thank every single reader of JIM Connect for your appreciation 

and support. 

This issue brings to you the following contents 

 Testimonial 

 Voice of JIM –  sharing by a student  

 Instinctive Thoughts – faculty views on current topics 

 JIM Asks – A poll  

 Business Trends 

 What’s New – New products in Market 

 Competitions & Events to explore 

 Top Ten – Chocolates  

 @ JIM – Events in JIM 

 Management Concepts in  Thirukkural 

       T E S T I M O N I A L  

It’s been a huge privilege working with St. Joseph’s Institute of Management for 

the 11 years or so. JIM has been a great enabler towards offering new opportuni-

ties of learning and strengthening my inherent skill sets. JIM’s encouragement 

has been valuable to both my personal & professional development. With its 

rich and diverse organizational culture, I treasure my association with 

JIM and wish JIM all the best for its continued growth and success in the 

days to come.   

DEC 2021 
Volume 1, Issue 2 

 My life at St. Joseph’s college and JIM made me stronger and took 

me a step ahead for being an independent man. The campus is filled with 

positive energy and exuberance. I am thankful to all the professors who 

supported me throughout my college life. Also special thanks to the place-

ment cell for guiding me and providing me a good platform. 

Seshadrinathan V 

Architect Team Lead,  

Accenture, Chennai  

Dr P J Rosario Vasanth Kumar 

Librarian, JIM 

 
JIM Alumni (2010-2012) 
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VOICE OF JIM 

Being a Leader in JIM 

 

I remember here our founder St. Ignatius’ great words which energize me always that is “Do 

as if everything depends on you and trust as if everything depends on GOD”.  

The society gave me an opportunity to pursue MBA in JIM. I feel privileged and proud to be 

a part of this institute. “Forming Responsible Leaders” is an apt motto which suits the  entire teach-

ing and learning process that takes place at JIM.  

Yes, JIM welcomes the students with open arms to become responsible leaders, who would 

contribute to the society with commitment, character and compassion in future.  

I am bearing the responsibility as a President of the Student Advisory Council at JIM. I have 

seen many students with numerous talents, but waiting for the right platform to exhibit them. JIM is 

the wonderful place where all the students are given chance to exhibit their leadership qualities. 

Leaders are not born, but are made. JIM calls every student to make use of the opportunity to culti-

vate responsibility and leadership qualities in all the aspects of life. Pursuing MBA is part of a de-

gree whereas, cultivating leadership styles and practicing it is a part of life. It will lead them to 

greater success.  

I have learnt that to become a great leader first thing is to lead by example. Then make good 

decisions on and off the court, work hard in the classroom, put into practice your learning, ready to 

work hard each and every day, and persevere when times get tough. The same practices can be ap-

plicable to our studies too. The work I do as a leader should be always done with the thought of do-

ing more.  I believe we’re all leaders, and we’re leading all the time, in big or small possible way. 

Leadership springs from within. It’s more about who I am along with what I do and how I do. 

Joemarsh Leo D 

20PBA141 

President  

SAC (Student Advisory Council) 

JIM 
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INSTINCTIVE THOUGHTS 

 
  The IPO Dragon 

 

The unprecedented influx of IPO’s in the Indian stock market for the year 2021 has raised many ques-

tions in the minds of the investors. Many countries, till date, follow an easy monetary policy to stimulate 

consumption and in the short to medium term trying to bring in equilibrium between demand and      

supply.  

The RBI has maintained an accommodative policy stance all these months after the COVID set foot in 

India, despite the growing concerns over prices. With the Indian economy showing signs of progress 

month-on-month for the last 5 to 6 months, it is raining IPO’s in every other sector. The easy monetary 

policy adopted by the RBI along with several other business level factors has engineered the success for 

many IPO’s this year.  

The impact of Corona on businesses has been felt large and wide. Many companies which had huge cap-

ital base and profits for years have gone for IPO’s, primarily due to this severe impact – Covid 19 has 

eroded their profits and, in some cases, the capital base too.  

Star Health and Allied Insurance, a leader in health insurance and which does not have any other – hori-

zontal or vertical business, is a case to point. This company has been the leader in this vertical for dec-

ades and a well -known brand, pan India. The company is going for an IPO on November 30, 2021 for 

which the basis is 1. The erstwhile company promoters want to retire their capital from the business. 2. 

The company suffered huge losses in 2021 Q2 due to repayments to its hospitalized clients on account of 

covid 19. Hence this IPO.  

Business confidence in the long run is too weird and even if positive, it cannot be a premise for hefty 

premiums fixed by these IPO companies. Billionaire investor Rakesh Jhunjhunwala opines that he is for 

not for hefty premiums at this stage when the world’s best economies and business are caught unawares 

of how to steer past these cumbersome challenges. As a matter of fact, he is for metal and bank IPO’s 

and not for new age companies and definitely not for such hefty premiums. 

For MBA students, it is a great challenge to analyze IPO’s of 2021 – the intrinsic valuation of these 

stocks is a myriad. The students of our institute should contribute, in their own way, valuations of these 

IPO’s and advice the outside world -to their friends and relatives who want to invest in IPO’s. Through 

this way, I am sure, they not only add value to themselves but also become “Responsible Leaders” for 

tomorrow.   

Dr Jega Patrick P 

Dean - Academics & Global Interface, 

Associate Professor  
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JIM ASKS 

 

How often do you use your debit card credit points? 

This is the question for this month survey. The usage of debit cards in India is vast especially at petrol 

bunks, shopping centers and ATMs. Many banks give the benefit to its customers on carrying debit card 

transactions. Very few citizens are aware of this offer on the debit card  

Here the results favored sometimes or rarely in poll, implies that many are not aware that the debit card 

provides the reward points, and how one can utilize it for further purchases.  

 

 

 

 

 

 

 

 

 

 

 

The card firm receives an 'interchange' charge from the merchant outlet every time you use your credit/

debit card to make a purchase. It might range from between 1% to 2%. Reward points are an incentive for 

customers to use their cards as much as they can. The numbers of reward points you get also determines 

where you swipe/use your card. 

These points that you earn on spending from debit card can be used for multiple purposes like statement 

credit, hotel vouchers, discounts on shopping, airline tickets, gift cards etc. Different cards offer differ-

ent types of benefits. So, you should choose card as per your preference so that spending gives you some 

happy experiences. 

Lenders like HDFC Bank, ICICI Bank, Yes Bank, and Axis Bank have a host of offers on your debit 

cards.                                                                                                                  

Volume 1, Issue 2 

Clint Rozario S 

21PBA210 
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B U S I N E S S  T R E N D S  

Is India becoming land of Unicorns ? 

Maria Infant A  

21PBA109 
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India is delighted to be the world’s second largest 

country with unicorns. The first is the United States of 

America. In the last three years, the unicorn market has 

exploded, with an enormous number of new enterpris-

es launching and the Indian economy undergoing sub-

stantial changes. So, how did India go through such a 

dramatic changes?  

Everything has been shut down since the outbreak, and 

employees have had to work from home.  

Whereas most things began to be sold online, new 

firms and enterprises entered the market, and new in-

dustries emerged that heavily relied on the internet. 

Where entrepreneurs were developing their enterprises, 

their innovative steric strategies have attracted a large 

number of investors, the growth of unicorns thus in 

India has occurred. Being a unicorn is a difficult task. 

Being a unicorn necessitates more than simply having 

a brilliant concept and being a startup; it also necessi-

tates  

continuous development of that idea in order to 

achieve that goal. Furthermore, unicorns have in-

creased the number of job prospects available to In-

dian youth. To attract more unicorns to India and 

enhance the national economy, if the rate rises to 6% 

in the next ten years, India will be a trillion-dollar 

economy. The first is to have a larger broadband sec-

tor, which would lessen users' internet demand, and 

the second is to have talented individuals, who 

would enhance any organization in a better way, 

these are some of the means that would expand In-

dia's unicorn base in the next years. 

Meanwhile, the Indian government also offers vari-

ous schemes to help Indian entrepreneurs, such as 

the MUDRA scheme, the SETU (Self-Employment 

and Talent Utilization) fund, Tax soap, and many 

others, all of which will surely help startups achieve 

their demands and enable India to enter the unicorn 

age. 
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W h a t ’ s  n e w ?  

 

LifeStraw's membrane is made of sophisticated 0.2-micron hollow fibre technology. This very efficient filtra-

tion technology does not require chemicals, batteries, or moving parts, and the filter may be readily cleaned 

by backflushing. In this,1000 litres of water can be filtered. Waterborne bacteria are eliminated in 99.99 per-

cent of cases by the LifeStraw’s membrane. It extracts down to 0.2 microns and lowers turbidity. It has a high 

flow rate, simple to clean, and long-lasting. When maintained at room temperature, it has a 5-year shelf life. It 

has been utilized in tough environments around the world since 2005. It is award-winning and internationally 

renowned. It is of blue in color and it accompanies with a 1-piece water purifier (200ml). For ₹1,390, you can 

get it on Amazon. 

 
Iwin Mitzo C 

21PBA159 

 HAL Management Academy (HMA), Bengaluru. “The Baron Saadhana” Registration Deadline – (26 Dec'21 

11:59 PM IST) 

      https://dare2compete.com/competition/the-baron-saadhana- 22-hal-management-academy-hma-bengaluru-

karnataka-245600 

 Narsee Monjee Institute of Management Studies (NMIMS), Mumbai. Article Writing Competition - Buzz: The 

Marketing Magazine Registration Deadline – (16 Dec'21 11:59 PM IST) 

      https://dare2compete.com/competition/article-writing-competition-buzz-the-marketing-magazine-narsee-monjee-

institute-of-management-studies-nmims--246700  

      Narsee Monjee Institute of Management Studies (NMIMS), Mumbai. Infographic  Competition Registration 

Deadline - (16 Dec'21 11:59 PM IST) 

 https://dare2compete.com/competition/infographic-competition-narsee-monjee-institute-of-management-studies-

nmims-mumbai-244989 

 

 SP Jain Institute of Management and Research (SPJIMR), Mumbai. Olympus: The Boardroom Challenge 

OJAS XIV Registration Deadline - (16 Dec'21 09:00 PM IST) 

     https://dare2compete.com/competition/olympus-the-boardroom-challenge-ojas-xiv-sp-jain-institute-of-

management-and-research-spjimr-mumbai-

244368  
Praveen Kumar  A 

21PBA107 

Competitions & events to explore 

DEC 2021 Volume 1, Issue 2 

•%09HAL%20Management%20Aademy%20(HMA),%20Bengaluru.%20“The%20Baron%20Saadhana”%20Registration%20Deadline%20–%20(26%20Dec'21%2011:59%20PM%20IST)
•%09HAL%20Management%20Aademy%20(HMA),%20Bengaluru.%20“The%20Baron%20Saadhana”%20Registration%20Deadline%20–%20(26%20Dec'21%2011:59%20PM%20IST)
https://dare2compete.com/competition/article-writing-competition-buzz-the-marketing-magazine-narsee-monjee-institute-of-management-studies-nmims--246700
https://dare2compete.com/competition/article-writing-competition-buzz-the-marketing-magazine-narsee-monjee-institute-of-management-studies-nmims--246700
https://dare2compete.com/c/narsee-monjee-institute-of-management-studies-nmims-mumbai-placement-interview-competitions-articles-videos-922
https://dare2compete.com/competition/infographic-competition-narsee-monjee-institute-of-management-studies-nmims-mumbai-244989
https://dare2compete.com/competition/infographic-competition-narsee-monjee-institute-of-management-studies-nmims-mumbai-244989
https://dare2compete.com/competition/olympus-the-boardroom-challenge-ojas-xiv-sp-jain-institute-of-management-and-research-spjimr-mumbai-244368
https://dare2compete.com/competition/olympus-the-boardroom-challenge-ojas-xiv-sp-jain-institute-of-management-and-research-spjimr-mumbai-244368
https://dare2compete.com/competition/olympus-the-boardroom-challenge-ojas-xiv-sp-jain-institute-of-management-and-research-spjimr-mumbai-244368
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TOP 10  

 

1.Ferrero Rocher 

2. Cadbury 

3. Mars 

4.Nestlé 

5.Hershey’s 

6.Godiva Chocolatier 

7.Ghirardelli 

8.Toblerone 

9.Lindt and Sprüngli 

10.Vosges Haut-Chocolate  

Chocolates 

Mathesh  K 

21PBA144 

Chocolate is an intelligent food when utilized intelligently. For example, consuming the proper amount of 

chocolate helps to control heart disease, enhance blood flow to the brain (release dopamine), and defend 

against teeth decay. But when we consume 10 kg of chocolate at the same time, theobromine levels rise 

in our body, which leads to death. You know the scientific name of chocolate is theobromine. Chocolate 

has a 4000-year history, yet today's top ten chocolate brands in the world are from tomorrow's history. 

We present to you the top ten chocolates of the world.   

 

Have a bite… 

Have it all time 

That’s how we remember things forever. 
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@J I M  

On 2nd November 2021 as a mark of tribute to the departed souls, 

JIM celebrates the day with a meaningful exercise. As a tradition 

goes, a day before onwards JIM as family comes together to write 

the names of the departed souls of the near and dear ones in a piece 

of paper and collects it in a pot specially meant for this purpose. A 

special mass is organized to pray for those names mentioned in the 

pot. Rev. Dr. Emmanuel Arockiam , SJ was the main celebrant for 

the Eucharistic celebration. 

As a collective initiative students, Faculty and staff voice out 

their learnings, experiences  and thoughts through a series of 

excerpts presented in form of a E-Newsletter.The first issue 

of this E newsletter – JIM Connect was released by Rev. Dr. 

C Joe Arun SJ, Director, LIBA, Chennai on 6th November at 

4.30 pm. 

With the intention to give the students an exposure to corporate cul-

ture JIM invited Rev. Dr. C Joe Arun SJ, Director, LIBA to teach 

grooming and dining etiquette on 6th Nov 2021. Students learnt how 

to eat with fork, knife and spoon, exhibiting professional dining be-

havior. 

The II year MBA students brought their parents for a Parents Teach-

er’s Interface on 6th November 2021. Orientation and Undertaking 

towards placement in consent with the parents took place. It was a 

great opportunity for parent and teacher to develop a healthy and 

strong rapport for the holistic development of a student. 

JIM in collaboration with NHRD (Trichy Chapter) organized 

on 20th November 2021 the HR Conclave HR 4.0 – The Way 

Ahead. Interactions and sharing with Corporate heads made 

the event inspiring and insightful for the aspiring    business 

graduates.  
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A dawn of something amazing and happy in our professional journey. The II-year students welcomed 

the freshers with a memorable celebration themed Bloom in JIM on 8th November. Gifts, games,     

music and dance made the evening a fun filled one for their juniors. 

118 II MBA students participated in the annual pilgrimage to Poondi Matha Basilica. As a custom-

ary to pray for the successful placements and their future, JIM final year MBA students along with 

the Frs Director & Administrator, faculty and staff visited the Shrine of Poondi on 17th November 

2021. 
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 E D I T O R I A L  T E A M  

 

 

Kishoreraj S| 21PBA206 

Mohamed Sameer Irfaan M S |21PBA141 

Madhumidha N |21PBA202 

Harini S | 21PBA154 

 

 

 

 

Rev Fr I Antony Inico SJ 

Administrator, JIM 

Ms Sahaya Restina James  

Assistant Professor  

M A N A G E M E N T  C O N C E P T S  I N  
T H I R U K K U R A L  

 
 
குறள் 414: 
  
கற்றில னாயினுங் ககடக் அஃத ாருவற்கு 
ஒற்க ்தின் ஊற்றாந் துணை. 

  
நூல்கணைக் கற்காவிட்டாலும், கற்றவரிடம் ககடட்ு ் த ரிந்து 
தகாை்டால், அது நணட  ைரந்் வனுக்கு உ விடும் ஊன்று
ககாணலப் கபால ் துணையாக அணமயும். 
  
 
 
Translation: 
  

Though learning none hath he, yet let him hear alway: 
In weakness this shall prove a staff and stay. 

  
 
Explanation: 
  
Although a man be without learning, let him listen (to the teaching 
of the learned); that will be to him a staff in adversity. 

Good business leaders create a vision, articulate the vision, passionately own the vision,  
and relentlessly drive it to completion.  


